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Abstract— Information is the critical deciding factor when it 

comes to the choice of investment decisions. Access to internet 

through mobile phone apps for social media platforms like 

Whatsapp, Facebook, Twitter, LinkedIn and other internet 

channels like online news channels and blogs have increased 

the flow of information. Financial investors today have more 

information at their disposal as compared to times of 

traditional communication channels of newspapers and 

company’s financial statements. While there is no dearth of 

information flow through social networks to help consumers 

take investment decisions, scanning the literature we find very 

scant evidence of studies focusing on the relationship between 

social media networking and financial investment choice. The 

present study tries to add to this literature. Results from the 

study indicate that new age information and communication 

channels like Internet and Social Media have a significant 

impact on the investment choice of individual investors. It was 

also found that demographic factors like age, gender and 

place of residence (Tier 1, Tier 2, Tier 3 city) has an impact 

on the investment choice of individual investors. This paper 

identifies that information and communication technology 

has a significant impact on the investment choice of investors 

and therefore must be used as an important channel for 

promoting participation in different investment avenues. 
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I.  INTRODUCTION  

               In the modern age, technology has impacted 

every aspect of life. Information dissemination has become 

rapid and with further advancements and specializations in 

the industry, the information has become increasingly 

reliable. The advance of technology has made information 

more easily available than it has ever been. Financial 

investment choices are no exception when it comes to the 

areas which have been impacted by the advent of 

technology. It has also seen a similar change particularly 

due to the ease of availability of information both 

qualitatively and quantitatively. Availability and ease of 

access to information is seen to influence the financial 

investment choices. For instance, word-of-mouth [1], 

regulatory disclosure norms [2], expert opinion [11], social 

media [12] [13] [14] among others. In India, penetration of 

internet has resulted in increased access to information The 

penetration of internet in India stands at 350 million at the 

end of 2015 and it is expected to reach 730 million by the 

end of 2020 (“The Future of Internet in India” Report 

2016). India has 153 million social media users of which 

130 million are on mobile phones (“We are Social” Report 

2016). Financial news like stock market news can be 

accessed through different sources in the internet as it is 

happening live. Financial information websites like 

Bloomberg, Reuters, Capitaline etc. provide virtually all 

the information a potential investor needs for making an 

investment decision. The present study tries to analyze the 

impact of different sources of information on the 

investment choice of investors in India. 

  

II. LITERATURE REVIEW AND HYPOTHESIS 

DEVELOPMENT 

 

                 Information is seen as a crucial supporting factor 

when it comes to making investment decisions. [3] found 

that professionals working in the investment industry in 

Kuwait relied greatly on digital and electronic sources in-

order to find information on investments. Similarly, the 

impact of information accessibility and enhanced 

information literacy on savings for business organizations 

was found by [4] across financial professionals from five 

countries in the Arabian Gulf Region.   

                 The present study tries to analyze the impact of 

various sources of information including Traditional news 

(newspapers and television), Company reports and 

financial statements, Internet (Blogs, Websites), Financial 

Experts, Family & Friends and Social Media (Whatsapp, 

Facebook, Twitter) on the choice of investment made by 

the investors. Each of the sources are discussed below: 

A. Traditional News 

                 [5] found that provincial TV audience rating is 

positively related to stock returns. [6] found that news 

articles spread company’s information to the investors such 

that when it comes to stock market, it affects their trading 

strategies either consciously or unconsciously. 

Thus our study hypothesizes (null) that:  

 

H1 : Traditional News as a source of information has no 

significant impact on the choice of investment of 

individual investors.  

    



B. Company Reports and Financial Statements 

[7] analyzed the role financial statements played when it 

came to making investment decisions. With reference to 

the United Bank of Africa Plc. in Nigeria, the study found 

that investors depend greatly on the auditors’ approval of 

financial statements in-order to make their investment 

choice. 

Thus our study hypothesizes (null) that: 

 

H2 : Company Reports and Financial Statements as a 

source of information has no significant impact on the 

choice of investment of individual investors.    

 

C. Internet  

[8] studied the relationship between attention of investors 

and different market variables like return, trading and 

volatility with reference to certain selected Asia-Pacific 

equity markets by using Google Search Volume Index 

(SVI) in-order to measure public interest directly and found 

that a  positive relationship existed between attention of 

investors and market efficiency. [9] found that internet 

plays a significant role in eliminating information 

asymmetry among the countries thereby causing an 

increase in the size of cross-border portfolio flows. [10] 

identified that factors such as perception of 

informativeness, credibility of the source and attitude 

towards online reviews have a significant impact on the 

consumer’s perception of quality of information obtained 

from online reviews. 

Thus our study hypothesizes (null) that: 

 

H3 : Internet as a source of information has no 

significant impact on the choice of investment of 

individual investors.    

 

D. Financial Experts 

[11] studied whether experts in the area of finance make 

better investment decisions when compared to others and 

also found that there are limitations to the value added by 

financial expertise. 

Thus our study hypothesizes (null) that: 

 

H4 : Financial Experts as a source of information has no 

significant impact on the choice of investment of 

individual investors.   

  

H5 : Family & Friends as a source of information has no 

significant impact on the choice of investment of 

individual investors.   

  

E. Social Media 

[12] analysed whether individuals’ opinions on financial 

issues which were shared over social media could predict 

enterprises’ credit risk in the future and found that the 

opinions obtained from both posts and commentaries are 

ahead of analysts’ opinions when it comes to credit risk 

prediction. [13] found that Microblogging has become an 

alternative channel for interaction between information 

which has brought a change to the information 

environment and also increased the speed of information 

diffusion thereby changing the behavior of the stock 

market. [14] found that online sociability, gender and 

frequency of Facebook usage significantly impacts the use 

of Facebook as a site of information. 

Thus our study hypothesizes (null) that: 

 

H6 : Social Media as a source of information has no 

significant impact on the choice of investment of 

individual investors. 

 

F. Demographics 

[15] examined the preferences among the major categories 

of financial assets such as direct shareholding and indirect 

investment through mutual funds etc. and found that 

investors’ attitude towards various investment types and 

their perception about them are related to factors like age 

and income, portfolio diversification practices, market 

regulation etc. [16] found that there is significant gender 

differences when it comes to investment preferences for 

fixed deposits and health insuranc among employees [15]. 

Thus our study hypothesizes (null) that: 

 

H7 : Age Group as a source of information has no 

significant impact on the choice of investment of 

individual investors. 

 

H8 : Gender as a source of information has no significant 

impact on the choice of investment of individual 

investors. 

 

H9 : Annual Family Income as a source of information 

has no significant impact on the choice of investment of 

individual investors. 

 

 

III. CONCEPTUAL MODEL 

   The conceptual model the study follows to 

understand the impact of source of information and 

other control variables on the choice of investment 

is shown below: 

 

 

 

 
 

 

 

 



IV. RESEARCH METHODOLOGY 

 

Data 

      The data required for the study were primary in nature. 

The data have been collected from a total of 182 

respondents. Quota sampling was used to get a fair 

proportion of respondents across the locations targeted. 

 

Questionnaire Development 

      An online questionnaire was used for this research 

study. There were questions on the choice of investment-

avenue so as to categorize the respondents as high risk, 

medium risk and low risk investment choice makers. There 

were also questions relating to the source of information 

which they rely on for making their investment decisions. 

  

Measures 

       The respondents were asked about their participation 

in various investment avenues and based on their 

responses, they were categorized as those who have made 

high risk, medium risk and low risk investment choices. 

The options given to them had a mix of investment-avenues 

which ranged from the low risk items like Bank Deposits 

and Government Securities to high risk items like FOREX 

market and Hedge Funds. The sources of information 

which the respondents used to make their investment 

choice were noted and it included, traditional news media, 

company reports, financial planners, internet, social media, 

family and friends. Data regarding the age, gender and 

family income of the respondents were also gathered. 

Respondents chosen for the study were spread across the 

Tier I, Tier II and Tier III cities of India. 

 

Data Description 

          Data was collected from a sample of 182 

respondents. The respondents were spread across various 

age groups, gender, income levels and locations across 

India. 

 
TABLE I     SAMPLE DESCRIPTION ACROSS AGE GROUP & GENDER 

             

Age group Female Male 

18 - 30 52 90 

31- 40 4 19 

   Above 40          18 4 

Total 74         113 

      

 

Empirical Model  

 

The model which was used to test the hypothesis is given 

below: 

 

COI =  β1 + β2TN + β3RS + β4INT + β5FP + β6FF + 

β7SM + β8Age + β9Gen + β10Inc + U        

 

Where, 

COI =  Choice of Investment 

TN = Traditional News (Newspapers / News Channels) 

RS = Company Reports and Financial Statements 

INT = Internet (Financial News, Stock Market News, 

Financial Websites) 

FP = Financial Planners / Certified Market Professional 

FF = Family & Friends 

SM = Social Media (Facebook, Whatsapp, Blogs) 

Age = Age Group of the Respondent 

Gen = Gender of the Respondent 

Inc = Annual Family Income of the Respondent 

U = Error term 

 

          Ordered Logistic Regression was used to estimate 

the model. It was preferred as choice of financial 

investment was used to categorize the respondents into 3 

separate groups – High Risk, Medium Risk and Low Risk 

Investment Choice makers. The results of Ordered 

Logistic Regression are given in Table II. 

 

 

V. RESULTS AND DISCUSSION 

 
TABLE II RESULTS OF THE FACTORS INFLUENCING INVESTMENT CHOICE 

 

Independent Variables Odds 

Ratio 

Coefficient P value 

Traditional News    1.273463     0.62 0.534 

Company Reports      10.1037     5.16 0.000 

Internet    4.862029     3.06 0.002 

Financial Experts    1.973492     1.54 0.124 

Family & Friends   0.9796647    -0.06 0.956 

Social Media   0.4036611    -2.06 0.039 

Age    1.884785    2.44 0.015 

   Gender   0.2125984    -3.72 0.000 

   Family Income    0.935034    -0.25 0.803 

 

        
          From Table II, it is seen that respondents who have 

‘Internet’ as their source of information tends to take five 

times more riskier investment choices when compared to 

others and people who have ‘Company Reports and Financial 

Statements’ as their source of information tends to take ten 

times more riskier investment choices when compared to 

others. People who have ‘Social Media’ as their source of 

information are 0.4 times less likely to take riskier investment 

choices when compared to others. 

         The control variable age group has a positive impact on 

the choice of investment with people belonging to higher age 

groups tend to take more riskier investment choices when 

compared to others. Gender has a negative impact on the 

choice of investment with females being 0.2 times less likely 

to take riskier investment choices. 

         The impact of sources of information being Traditional 

News, Financial Experts and Family & Friends and the impact 

of annual family income on the choice of investment cannot 

be determined as the p value is found to be less greater than 

0.1 thus making it not significant at 10% level of significance. 



CONCLUSION 

The study reveals that the source of information has an 

impact on the investment choice of the individual investors. 

The impact of internet, social media, company reports and 

financial statements in the choice of investment among the 

respondents has been clearly shown. Information has 

always been a critical factor for making investment choices 

and people tend to leverage on the technological 

advancements in the form of internet and social media in 

the modern age to obtain relevant information. 

The study show that information and communication 

technology play a major role in people’s investment 

decision and therefore it should be the area where primary 

focus should be given so as to provide individual investors 

with the required information and thereby to promote more 

investment. 
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