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ABSTRACT

Information and Communication
tools/technologies play an important role
during the implementation of any new
economic policy. Government needs to
choose an effective toolftechnology of
communication for its awareness
campaigns. Goods and Services Tax
(GST) is an important economic policy
being implemented by the Indian
government. This study is being
conducted with a focus on importance of
communication channels including Social
Network Sites on the level of awareness
regarding GST among students. Online-
survey instrument was used to collect
responses from under-graduate and
post-graduate students. The results
indicate that students who received the
information from colleges and
universities have a higher probability of
being aware. Social networking sites and
online news websites including the
websites of tax authority also have a
positive impact on the awareness. This
paper could contribute for a better
implementation of GST and choosing an
effective tool for communication for
awareness campaigns by the
Government.

INTRODUCTION

Economic policy change in a country
result in a mixed response, while some
show positive response, others show
negative response to it. Tax reform is one
such policy change that needs to be
communicated effectively for a higher
compliance level. Tax i1s a major source
of revenue for any Government. For a
better implementation of a new economic
policy, it is important for the Government
to decide on an effective channel of
communication, either in the form of
traditional or non-traditional channel of
communication. A study to understand
the awareness, particularly among the
educated youth of India would contribute
for a better implementation of GST.
Further, choosing an effective tool for
communication would help the
Government to attain compliance from
the public. This study focuses on
understanding the source of information
that influences the level of awareness of
GST among the students.
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What are the different sources of information that
influence the level of awareness among the educated
youth in India?

AWA = B1+ B2TRA+ B3SON+ B40LS+ B5DIS+ BEGE+
B7CI+ BBAG+ BOMAJ+U

Where,

AWA = Level of awareness about GST

TRA = Traditional source of information like Newspaper,
Radio and T.V.

SON = Social Media

OLS = other online sources including websites of tax
authority

DIS = Discussion about GST in college/university
GE = Gender

Cl = City of location

AG = Age

MAJ = Major

U = Error Term
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H1: People who receive their information from traditional
sources like Newspaper, Radio and T.V have a higher level
of awareness of GST.

H2: People who receive their information from Social
Networking Sites have a higher level of awareness of GST.
H3: People who receive their information from other Online
Sources including websites of Tax authority have a higher
level of awareness of GST.

H4: People who discuss about GST in College/University
have a higher level of awareness of GST.

Level of Awareness

“+For the purpose of collecting data, an online-survey
instrument was used.

+Sampling: A quota sampling has been employed for the
survey to get responses from locations across India.

< Sample Size: 110

+Analysis: Ordinal Logistic Regression
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» Students who have participated
discussions regarding GST are significantly more likely

s Ratio
44 -1.33
3.23 2.08
2.57 2.49
4.61 2.25
1.53 1.02
.81 -0.43
1.28 0.48
2.97 2.48

(5% level) to be aware about GST.

» Among the other sources of information, students
who have received the information from Social Media
Network and other online sources including the websites
of tax authority tend to have a higher probability of being
aware about GST. Both are found to be significant at

5%.

» The students who are majoring in Finance domain
were found to have significantly higher awareness

regarding GST.

» The traditional sources of information do not show
any significant impact on the awareness.
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